
Filming in New Mexico

In 2018, with the support of officials from the State of New Mexico and 
City of Albuquerque, Netflix announced the purchase of Albuquerque 
(ABQ) Studios, our first production hub in the United States. Netflix ABQ 
Studios will become a center of production activity. In 2020, we began 
the process of expanding ABQ Studios, with completion expected in 
2024.

While many of your favorite Netflix titles have filmed on location across 
the state of New Mexico, many have been brought to life at our very own 
ABQ Studios since opening.

Made in New Mexico  
watched by the world

The expansion comes with a commitment to creating jobs – funded by  
$1 billion in production spend and $150 million in capital expenditures. 
Netflix will add up to ten new stages, post-production services, 
production offices, mills, backlots, and training facilities, wardrobe 
suites, a commissary to support meals and craft services, and other 
flex buildings to support productions. This adds up to 300 additional 
acres to our existing space in Mesa Del Sol, making it one of the largest 
high-tech and sustainable film production facilities in North America. 

Sustainability will be integrated into the new expansion, and includes 
renewable energy, geothermal technology to provide heating and 
cooling in lieu of natural gas, and the installation of electric vehicle 
charging stations across the hub.

From 2019-2021, Netflix has spent more than $250 million on local 
productions, hired over 5,000 cast and crew members, and in 2022, 
utilized more than 500 local vendors.

From Top to Bottom – Image 1: Army of the Dead: (L to R) Zach Snyder (Director, Producer, 
Writer), Deborah Snyder (Producer) and Wesley Coller (Producer) filming in Albuquerque. 

Image 2: End of the Road: (L to R) On-set with Queen Latifah and Chris ‘Ludacris’ Bridges.  
Image 3: Army of the Dead: (L to R) Behind-the-scenes with Zach Snyder (Director, 

Producer, Writer). Image 4: Stranger Things, Season 4: (L to R) Behind-the-scenes with 
Ross Duffer, Matt Duffer and Millie Bobby Brown in Albuquerque.

 



When people watch movies and TV shows from another country, they feel more closely 
connected to that culture and have a greater desire to visit and explore that location. 

With 200M+ members from 190+ countries, Netflix is uniquely positioned to offer 
members high levels of exposure to diverse, local content. 

People who watched local content on Netflix are:

Through global research*, we know that people 
who watched local content on Netflix are more 
interested in its:

Tourism
Netflix is where people go to fall 
in love with new destinations.
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Background Image: The Harder They Fall: (L to R) Delroy 
Lindo, Jonathan Majors, Edi Gathegi filming in Santa Fe.

*Basis Research Agency, 2021


